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Mission
To help cotton communities survive 
and thrive, while protecting and 
restoring the environment.

Strategic Aims
Embed sustainable farming practices 
and policies.
Enhance well-being and economic 
development for cotton farming 
communities.
Encourage and drive global demand 
for sustainable cotton. 
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Nick Weatherill, Better Cotton Initiative CEO
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Field
Results
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Type Country

BCI Direct³ Programme 
Countries

China 
Egypt 
India 
Mali 
Mozambique 
Pakistan 
Tajikistan 
Türkiye 
United States 
Uzbekistan 

Sub-Total 10

Benchmarked 
Countries⁴

Australia 
Brazil 
Greece 
Israel 
Spain 

Sub-Total 5

TOTAL PARTNER 
COUNTRIES

15

In the 2023–24 cotton season, the Better 
Cotton Initiative (BCI) worked with 56 
Programme Partners to deliver training and 
agricultural support, including guidance on soil 
health, water management and responsible 
pesticide use, to 1.63 million farmers (1,634,395) 
in 15 countries. 

Out of the 1.631 million farmers who received 
training, 1.39 million received a licence to sell 
their cotton as ‘BCI Cotton’. These farmers 
produced 5.64 million (5,637,470)2 metric 
tonnes of BCI Cotton. This represents around 
23% of global cotton production.  

While there was a drop in BCI Farmers due to 
the end of our equivalency agreement with the 
Aid by Trade Foundation (AbTF), which manages 
the Cotton made in Africa (CmiA) standard, 
production volumes remained high. At the same 
time, we were pleased to welcome Spain as a 
new BCI country, where farmers in Andalusia 
began growing cotton under their Integrated 
Production System (IPS), a benchmarked BCI 
Standard. 

1.39 million
Licensed farmers

5.64 million MT
BCI Cotton production 

24.71 million MT
Global cotton production 

23%
of global cotton 
production is BCI Cotton



Better Cotton Initiative Annual Report 2025 88

Volume of BCI Cotton Grown (Metric Tonnes of Cotton Lint1) 5.64
TOTAL BCI COTTON PRODUCED

USA

(MyBMP)

Pakistan

461,918
MT

(MyBMP)

Egypt

7,955
MT

(MyBMP)

Türkiye

98,868
 MT

(MyBMP)

USA

304,785
 MT

(MyBMP)

Brazil
(ABR)2,3

3,003,086 
 MT

(MyBMP)

Israel
(ICPSS)2

14,217
 MT

(MyBMP)

Greece
(AGRO-2)2

112,995
MT

(MyBMP)

Tajikistan

20,284
 MT

China

85,403 
MT

(MyBMP)

India

919,688
MT

(MyBMP)

Australia
(myBMP)2

407,659
MT

(MyBMP)

Mozambique

6,950
 MT

(MyBMP)

Mali

166,259
 MT

(MyBMP)

Uzbekistan

19,618
 MT

(MyBMP)

Spain (IPS)2

7,785
MT
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2023-24 Season Data
TOTAL FARMERS TRAINED 
AND SUPPORTED 

(MyBMP)

Pakistan

313,033

India

777,671

Mozambique

61,472

(MyBMP)

Mali

142,287

Australia (myBMP)2

143

USA

325

Brazil (ABR)2

440

(MyBMP)

(MyBMP)

(MyBMP)

(MyBMP)

Türkiye

2,439

Israel (ICPSS)2

87

Greece (AGRO-2)2

24,415
Egypt

13,744

Tajikistan

1,410

Uzbekistan3

4
(MyBMP)

China

54,597

Spain(SP)2

1,307

1.39 MILLION 
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Country Licensed 2022-23  Licensed 2023-24  Increase/
decrease [abs] 

Increase/
decrease [%] 

Australia (myBMP)1 124  143  19  15%  

Brazil (ABRAPA)1 366  440  74  20%  

China  102,772  54,597  -48,175  -47%  

CmiA1 567’734  Agreement Stopped  *  *  

Egypt  3,787  13,744  9,957  263%  

Greece (AGRO-2)1,3 15,096  24,415  9,319  62%  

India  842,385  777,671  -64,714  -8%  

Israel (ICPSS)1 80  87  7  9%  

Mali  144,845  142,287  -2,558  -2%  

Mozambique4 69,488  61,472  -8,016  -12%  

Pakistan  351,062  313,033  -35,735  -10%  

South Africa  12  Programme stopped  *  *  

Spain  No programme  1,307  *  *  

Tajikistan  1,162  1,410  248  21%  

Turkiye  2,417  2,439  22  1%  

United States  332  325  -7  -2%  

Uzbekistan5 5  4  -1  -20%  
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Highlights 
from the 

Year
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Outcomes from Action
From gender inclusion in India to pest control 
innovation in the United States, our partners 
are driving progress. Across the globe, they are 
advancing the core goals of our 2030 Strategy: 
improving livelihoods, restoring landscapes 
and embracing our traceability solution to 
make cotton’s journey from farm to shelf more 
transparent. 

The following snapshots highlight how our country 
teams are translating the 2030 Strategy into action 
and bringing our mission to life in diverse contexts. 
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Our new consumer-facing strategy will work  
hard to ensure that the transition to certification  
is fully understood and the brand is seen as credible, impactful, relatable, and 
memorable. Importantly, this work is positioned for new consumer audiences. 

These messages are designed for consumer-facing platforms only: the on-
product labels, 
 the website, social media, and events.

This strategy has three jobs to do:

Firstly, it has to help showcase our new label with the right claims and key 
messages that can be  
seen and understood at a glance. 

Secondly, it has to work alongside our new name  
for clarity, consistency and memorability. 

Finally, it has to complement the current  
corporate brand whilst aligning with new EU legislative requirements on language 
used in sustainability claims.

Strategy

13Highlights from the Year

More than

70% of surveyed farmers in 
China applied what they 
learned in video training

Photo credit: Boulos Abdelmalek, D&B Graphics 
Cotton workers, including Nagat Mohamed (left), picking cotton, Egypt 2023
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Our new consumer-facing strategy will work  
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is fully understood and the brand is seen as credible, impactful, relatable, and 
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product labels, 
 the website, social media, and events.
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Strategy

14

Photo Credit: Better Cotton Initiative/Seun Adatsi, Mali 2019.

800,000
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15Highlights from the Year

Ginner participation 
in Physical BCI Cotton 
jumped to

96%
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Innovating for Tomorrow: The New 
Initiatives Powering Us Forward  
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From Field Action to Policy Influence: 
Our Advocacy Work 
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Growth and 
Innovation 

Fund



Better Cotton Initiative Annual Report 2025 2828

Growth and Innovation Fund  

Photo Credit: Better Cotton Initiative/Landry Yao. Cote d’Ivoire, 2025

distributed through the GIF and spent by 
programme partners and other grantees 
between April 24 and March 25

17,815,000

728,000
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1,368,120
reached through GIF Small Farm Fund
farmers

1,497,218
reached through GIF Small Farm Fund
workers

women

men

women

men
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Market 
Results
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Market Results: Membership 

       The Better Cotton Initiative has been working closely 
with members worldwide to evolve our approach in line with 
the sector’s growing needs for legislative compliance and 
traceability. Looking ahead, we will continue our efforts to deliver 
value for our members while keeping our mission of positive 
impact at the field-level in sharp focus.

Eva Benavidez Clayton, Senior Director of Demand 
and Engagement, Better Cotton Initiative
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Membership  
2010-2024

Suppliers and Manufacturers

Civil Society

Retailers and Brands

221 7,600+

2024 Events
In 2024, the BCI Demand and Engagement team  
organised 221 events, which were attended by 
7,602 participants. 

NEW MEMBERS IN 2024

2
CIVIL  
SOCIETY

18
RETAILERS 
AND BRANDS

2,664

Total Members in 2024

18
PRODUCER 
ORGANISATIONS

2256
SUPPLIERS       
AND MANUFACTURERS

Total Members

Member Code of Practice
The Better Cotton Initiative monitors its members against its Member Code of Practice. 
Our Monitoring Protocol outlines the scope and process for how we deal with potential 
breaches of the Code of Practice. At the end of the 2025 financial year, there were 11 open 
monitoring cases, all for members that were listed on the International Cotton Association List 
of Unfulfilled Awards (LouA), which is a breach of the Business Integrity criteria of the Member 
Code of Practice. During the year, 20 cases were closed, 12 of which were resolved, and the 
members continued their membership. Eight cases resulted in expulsion for breach of the 
Member Code of Practice (two for being listed on the Uyghur Forced Labor Prevention Act 
Entity List and six for being listed on the ICA LouA).

12
ASSOCIATE MEMBERS

1,199

2017

986

2016

706

2015

468

2014

313

2013

197

2012

110

2011

1,433

2018

1,842

2019 2020

2,108

*This graph shows the net amount of members at the end of the calendar year.

2,409

2010

48

2021

2,563

2022

2,706

2023 2024

2,664

BCI Field Trip

Other 

Member Recruitment

Member Services (including webinars, 
workshops and regional meetings)

Supplier / Ginner Training

1,729

223
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Country Retailers and 
Brands  

Producer 
Organisation  

Civil 
Society   

Associate 
Members  

Suppliers & 
Manufacturers  Total  Members 

Growth  
Growth 
Rate  

2010 12  5  6  6  19  48      

2011  18  8  9  6  69  110  62  129%  

2012  22  12  10  6  147  197  87  79%  

2013  29  14  15  8  247  313  116  59%  

2014  33  18  19  7  391  468  155  50%  

2015 46  30  26  9  595  706  238  51%  

2016  66  31  33  10  846  986  280  40%  

2017  85  32  31  12  1,039  1,199  213  22%  

2018  102  29  41  15  1,246  1,433  234  20%  

2019  168  30  42  17  1,585  1,842  409  29%  

2020  219  20  32  16  1,821  2,108  266  14%  

2021  283  18  28  15  2,065  2,409  301  14%  

2022  325  17  34  16  2,171  2,563  154  6%  

2023  354  17  38  11  2,286  2,706  143  5.3%  

2024  344  18  34  12  2,256  2,664  -42  -1.6%  

Non Member 
Better Cotton 
Platform 
Suppliers  

Better 
Cotton 
Platform 
Growth  

N/A  -  -  

N/A  -  -  

N/A  -  -  

N/A  -  -  

N/A  -  -  

N/A    -  -  

792  -  -  

1,504  712  90%  

2,308  804  53%  

5,665  3357  145%  

7,389  1724  30%  

9,988  2,599  35%  

11,234  1,246  

11,501  267  2.4%  

11,248  -253  
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Market demand for BCI Cotton remained strong in 2024, with BCI Retailer and Brand Members sourcing 
2.55 million metric tonnes of cotton, a 3% increase compared to the 2022-23 cotton season.  

Mill uptake rose by 14%, reaching 3.6 million metric tonnes in 2024. 5% of this total was Physical 
BCI Cotton, representing a major milestone in our journey to expand traceability across the BCI 
Programme.  

Since the launch of BCI Traceability in November 2023, uptake has steadily accelerated. In just nine 
months, BCI Retailer and Brand Members started integrating Physical BCI Cotton into their strategies, 
sourcing 254 metric tonnes of it — and that growth is increasing exponentially in 2025.  

With Physical BCI Cotton now flowing through supply chains, we’re charting a path toward a fully 
transparent and accountable cotton sector. 

749,535 MT
2017

1,503,435 MT
2019

2,464,494 MT
2021

65,788 MT
2014

2,480,804 MT
2023

BCI Cotton Uptake by Retailer and 
Brand Members 2014-2024 
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Season  Participating 
Farmers  

Licensed 
Farmers

Cultivated 
Area [Ha]  

Production [MT 
lint]  

2014-15   1,220,843      1,945,699   

2015-16  1,585,181    1,501,239    3,458,599    2,491,389   

2016-17  1,787,242    1,580,627    3,713,009    3,431,062   

2017-18  2,205,667    1,947,010    5,199,890    5,055,614   

2018-19  2,316,358    2,105,846    5,945,018    5,634,779   

2019-20  2,747,809    2,409,056    6,243,852    6,086,899   

2020-21  2,848,678    2,248,849    5,359,779    4,694,432   

2021-22  2,907,906    2,271,854    6,258,374    5,441,230   

2022-23  2,403,069    2,101,667    5,935,338    5,459,813   

2023-24  1,634,395  1,393,3741   4,763,744    5,637,470   
!

Photo credit: Better Cotton Initiative/Arfa Usman. Pakistan, 2024.
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1 million
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Alan 
McClay 

becomes CEO

`

The Better Cotton 
Initiative is born:
A multi-stakeholder round 
table of commodity experts 
led by WWF meets to discuss 
the future of sustainability in each 
sector, solutions for each sector’s farmers 
and the environment. One of the ideas 
that emerges is the Better Cotton Initiative 
(BCI). Organisations including adidas, 
Gap, H&M, Interchurch Organisation 
for Development Cooperation (ICCO), 
International Federation of Agricultural 
Producers, International Finance 
Corporation, IKEA, Organic Exchange, 
Oxfam, Pesticides Action Network UK and 
WWF pledge their support.

The BCI Cotton Fast Track Programme is launched 
by IDH - The Sustainable Trade Initiative. The 
programme invests in farmer capacity building 
projects across the globe. IDH, together with 
ICCO and Rabobank Foundation, promise 
an investment of 20 million euros into the 
programme.

Cotton Australia’s myBMP standard 
and ABRAPA’s ABR standard (Brazil) are 

successfully benchmarked against 
the BCSS. Farmers in these 

programmes can opt to sell 
their crop as BCI Cotton. 

The first harvests of BCI 
Cotton take place in 

Australia and Senegal.

The first harvests of BCI 
Cotton take place in

Kazakhstan and 
South Africa.

Our 10th Anniversary
More than 20% of global cotton 
production is now BCI Cotton.

BCI completes its 
transition to a certification 
scheme, outsourcing all 
farm-level certification 
decisions to independent 
third parties to boost 
impartiality and 
independence.

First harvest of BCI 
Cotton in

Lise Melvin 
is hired as the 

first CEO in April 
2006.

The first bale of Better 
Cotton is produced in Rahimyarkhan, Pakistan.

BCI launches a first-of-its-kind 
traceability solution for the cotton 
sector, after years of consultations with 
its member network.

Photo Credit: Better Cotton / Bec Sloane

Photo Credit: Better Cotton Initiative/Seun Adatsi.

2019
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Our
Impact
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Our Impact: Progress, Learning and Future Developments 

Nearly
700,000

from the 1.63 million 
participating have 
shown average seasonal 
profitability gains since 
becoming BCI Farmers

cotton farmers
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2019-2020 2020-2021 2021-2022 2022-2013 2023-2024

50%

100%

0%

Percentage of Field Staff by Gender

9% 9% 11%
15% 15%

91% 91% 89% 85% 85%

Women Men

700,000
farmers across
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Photo credit: Better Cotton Initiative/ Baran Vardar, Esma Bulut, BCI Farmer, Türkiye, 2024

788,000
BCI farmers

81%
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Looking Ahead: Deepening Our Impact in Cotton Communities 
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The Better 
Cotton Initiative 

Network
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The Better Cotton Initiative (BCI) network brings 
together every link in the cotton value chain — from 
farmers and field technicians to brands, retailers, 
civil society and governments — to build a more 
sustainable and regenerative future for cotton. This 
diverse coalition is key to delivering the ambitious 
targets set out in our 2030 Strategy. In 2024, 
collaboration remained our greatest strength, 
helping us respond to emerging challenges and 
create greater collective impact. 

18
PRODUCER 
ORGANISATIONS

2,256
SUPPLIERS       
AND MANUFACTURERS

41,059
LEAD FARMERS

521
PRODUCER UNIT    
MANAGERS
73 women
448 men

6
STRATEGIC     
PARTNERS

14% Women
86% Men
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Secretariat 
Staff 

48
Subcontracted2

UK: 82

Switzerland: 33

Brazil: 6

Türki̇ ye: 4

Sweden: 3Belgium: 1

Denmark: 1

Spain: 1
Pakistan: 14,5

Côte d’Ivoire: 35

Mozambique: 35
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Governance and the Better Cotton Initiative Council  
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Name Title  Location   Date Appointed to 
Current Role

Start Date at 
BCI  

Alan McClay  
(retired)1 

Chief Executive 
Officer  

Geneva  28.09.15  28.09.15  

Nick Weatherill  Chief Executive 
Officer  

Geneva  15.06.2025  15.06.2025  

Lena Staafgard  Chief Operating 
Officer  

Lund  01.04.2017    01.08.2010  

Alia Malik  Chief Development 
Officer  

London  02.01.2024  23.04.2018  

Eva Benavidez 
Clayton  

Senior Director 
of Demand & 
Engagement  

Geneva  02.01.2024  09.11.2015  

Graham Sutherland  Senior Director of 
Finance & Services  

London  02.01.2024  21.08.2023  

Ben Maitland  Senior Director of 
Communications  

London  01.04.2025  01.04.2025  

Iveta Ouvry  Senior Director of 
Programmes  

London  22.04.2024  22.04.2024  

Jannis Bellinghausen  Senior Director of 
Standard System 
Integrity  

Cologne  01.05.2024  06.12.2024  

Iain Gardiner  Senior Director 
of Impact and 
Development 

London  03.06.2024  03.06.2024  



Better Cotton Initiative Annual Report 2025 4848The Better Cotton Initiative NetworkInitiative Network n

Name of Council Member Organisation Status Start of 
Mandate 

End of 
Mandate Member Category 

Rajan Bhopal Pesticide Action Network (PAN) UK Elected 06.2024 06.2028 Civil Society 

Tamar Hoek Solidaridad Co-opted 06.2022 06.2026 Civil Society 

Ramisetty Murali Modern Architects for Rural India (MARI) Co-opted 10.2024 06.2028 Civil Society 

William Ballenden Louis Dreyfus Company (LDC) Elected 06.2024 06.2028 Suppliers and Manufacturers 

Nadia Bilal Nishat Chunian Ltd Co-opted 06.2024 06.2028 Suppliers and Manufacturers 

Ashok Hegde OLAM Agri Elected 06.2022 06.2026 Suppliers and Manufacturers 

Doug Forster J Crew Madewell Co-opted 06.2024 06.2026 Retailers and Brands 

Elodie Gilart Marks & Spencer Elected 06.2024 06.2028 Retailers and Brands 

Arvind Rewal IKEA Elected 06.2022 06.2026 Retailers and Brands 

Robert Dall'alba Australian Food & Fibre (AFF) Elected 06.2022 06.2026 Producer Organisations 

Vicente Sando Fórum Nacional dos Produtores de Algodão 
(FONPA) 

Co-opted 06.2024 06.2028 Producer Organisations 

Shahid Zia Rural Business Development Center (RBDC) Elected 06.2024 06.2028 Producer Organisations 



Better Cotton Initiative Annual Report 2025 4949The Better Cotton Initiative Network



Better Cotton Initiative Annual Report 2025 5050

The BCI Complaints Policy, working alongside the 
Safeguarding Policy and Whistleblowing Policy, 
provides a way for anyone who engages with BCI 
activities, people or operations to raise a concern 
relating to any aspect of BCI and its activities, 
including third parties that have a direct relationship 
with BCI. The direct feedback we receive through 
these channels is essential for us to continue to learn 
and strengthen our procedures and programmes.   

This section provides an overview of total admissible 
complaints and incidents received between April 
2024 and the end of March 2025. In total, we 
processed 58 admissible complaints during this 
period, a 10% decrease from the previous year 
(65 complaints). In addition, we received a small 
number of whistleblowing (two) and safeguarding 
(four) reports during the year. These figures reflect 
reports received rather than the outcomes of 
any subsequent investigations. This marks an 
increase from the previous reporting year, when 
we received none.  This increase is a positive 
development, indicating that our reporting channels 
are functioning effectively and that the message 
of a ‘speak-up’ culture is resonating across our 
operations. It also demonstrates that our efforts to 
raise awareness of safeguarding and complaints 
mechanisms, particularly at the farm level, are having 
the desired impact. 

 53 % of all admissible complaints this year 
originated from one region. Although this represents 
a 25 % decrease in this region compared to last year, 
we recognise the need for continued attention. In 
response, we are implementing targeted capacity 
building with partners in the region and carrying out 

thorough due diligence to identify and address any 
gaps between our values and partner structures.   

The most frequent complaints relate to helpdesk 
processing times (40%) and concerns regarding 
labour rights within Programme Partner 
organisations (24%).   

As awareness of our policies continues to grow, 
we remain committed to identifying trends 
and supporting ongoing improvement. BCI’s 
Complaints, Safeguarding and Whistleblowing 
mechanisms are governed by internal policies 
aligned with applicable legal and regulatory 
frameworks. These mechanisms include clear 
escalation procedures, confidentiality safeguards 
and protections against retaliation for individuals 
who raise concerns. All reports are handled in 
accordance with due process and applicable data 
protection laws.

Type of Incident  FY 
20231  

FY 
2024  

FY 
2025  

Complaints  32  65  58  

Whistleblowing  1  0  2  

Safeguarding  2  0  4  
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Financials  

€”000s 2025 
1 Mar ‘25       

2024 
31 Mar ‘24 

Short-Term Assets  46,301                   44,281  

Long-Term Assets  606                          487  

TOTAL ASSETS  46,907 44,768  

Short-Term 
Liabilities

17,108    19,055 

Long-Term 
Liabilities

95  321

Funds – Restricted 14,462 12,896 

Organisational 
Capital

15,242 12,496 

TOTAL LIABILITIES 
AND CAPITAL

46,907 44,768          

Summary of Audited Accounts

€”000s 2025 
1 Mar ‘25       

2024 
31 Mar ‘24 

Income* 42,932 40,285    

Operating Expenses (40,026)              (38,312)    

Operating Result 2,906                      1,973  

Net Financial Result 161                         434  

ANNUAL RESULT 2,745                  1,539             

Change in Funds 1,564                     (63)

Annual Result Before 
Allocations

4,309 1,476  

Change in Restricted 
Funds

(1,564) 63

Allocation to 
Earned Capital - 
Unrestricted                     

(2,745) (1,539) 

Annual Result After 
Allocation to Capital

- -

*of which is restricted 22,705               24,123 
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1 One BCI Claim Unit represents one kilogram of BCI Cotton lint sourced from a gin.
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Total Expenditure Split  
2025 

12-month  
Audited 

2025
12-month 
Budgeted 

2024
12-month 

Actual 
2022-23

15-month  

Field Level  56%  49%  56%  63%  

Assurance  8%  11%  9%  8%  

Stewardship of the 
Standard  

2%  3%  2%  2%  

Demand  16%  17%  15%  10%  

Governance, 
Administration, Fundraising 
and Communications  

18%  20%  18%  17%  

100%  100%  100%  100%  

Summary of Audited Accounts
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We extend our sincere thanks to all donors and 
partners who supported the Better Cotton Initaitive 
(BCI) in 2024 and 2025. Their backing is instrumental 
in building a future where cotton farming not only 
sustains secure livelihoods but also contributes to 
healthier, more resilient landscapes. 

We’re especially grateful to the following donors 
and funding partners for helping further our shared 
goals: GIZ (Deutsche Gesellschaft für Internationale 
Zusammenarbeit), IDH, H&M Group, GAP Inc., Future 
Earth Lab, the Rockefeller Foundation via Dalberg 
Catalyst, the World Bank Multi-Donor Trust Fund and 
Afreximbank. 

Several of this year’s initiatives were made 
possible thanks to multiple grants from the ISEAL 
Innovations Fund, which is supported by the Swiss 
State Secretariat for Economic Affairs (SECO) 
and UK International Development from the UK 
government. Their support enabled progress across 
a wide range of initiatives — from farmer livelihoods 
and climate resilience to gender inclusion, 
technology and traceability. 

Australia

Cotton Australia – Strategic Partner, 
Benchmarked Programme 

Benin

AIC

Brazil  

Associação Brasileira dos Produtores de 
Algodão (ABRAPA) – Strategic Partner, 
Benchmarked Programme  

China   

Huangmei County Huinong Technology 
Specialized Cooperative 

Binzhou Bincheng Nongxi Cotton 
Specialized Cooperative

Cote d’Ivoire

APROCOT-CI - Strategic Partner

Ivoire Coton

CIDT

SECO

COIC

Egypt   

ALKAN

Cotton Egypt Association

El Ekhlas

Modern Nile Cotton  

Greece

ELGO-DOV – Strategic Partner, 
Benchmarked Programme  

India   

Ambuja Foundation

Arvind Ltd.

Basil Commodities Pvt. Ltd. (Basil Group)

Action for Food Production (AFPRO) 

Aga Khan Rural Support Programme India 
(AKRSPI) 

CottonConnect India 

Centre for People’s Forestry (CPF)

Deshpande Foundation India

Development Support Centre 

Lupin Human Welfare and Research 
Foundation

Spectrum International (SIPL) 

World Wide Fund for Nature (WWF) India

Modern Architects for Rural India (MARI)  

Vardhman 

Welspun Foundation for Health and 
Knowledge (WFHK)

Israel   

The Israel Cotton Production and 
Marketing Board (ICB) – Strategic Partner, 
Benchmarked Programme  

Mali   

Compagnie Malienne pour le 
Developpement des Textiles (CMDT)  

Mozambique   

Sociedade Algodoeira de Namialo (SANAM)  

Sociedade Algodoeira de Niassa - JFS (SAN-
JFS)  

Sociedade Agrícola e Pecuária (FESAP)

Sociedade Algodoeira de Mutuali (SAM – 
Mutuali)

Pakistan  

Centre for Agriculture and Biosciences 
International (CABI) - Pakistan

The Central Cotton Research Institute (CCRI) 
funded by Mahmood Group

Rural Business Development Consultancy 
(RBDC)

The Rural Education and Economic 
Development Society Pakistan (REEDS)

Sangtani Women Rural Development 
Organization (SWRDO)

World Wide Fund for Nature (WWF) Pakistan  

Research and Development Foundation 
(RDF)

Sami Foundation

South Africa

Cotton South Africa  

Spain

Ministry of Agriculture, Fisheries, Water, 
and Rural Development of the Regional 
Government of Andalusia

Espalgodón - Strategic Partner, 
Benchmarked Programme

Tajikistan   

Cooperative Sarob funded by Deutsche 
Gesellschaft für Internationale 
Zusammenarbeit (GIZ)

Türkiye

Agrita Tarim Gida Hayvancilik Sanayi ve 
Ticaret A.Ş.

GAP Regional Development Administration  

The Good Cotton Practices Association 
(IPUD) – Strategic Partner

US  

Allenberg (Louis Dreyfus)  

Jess Smith & Sons  

Olam  

Plains Cotton Cooperative Association 
(PCCA)  

Quarterway Cotton Growers  

Staple Cotton Cooperative Association 
(Staplcotn)

Viterra

Uzbekistan

Deutsche Gesellschaft für Internationale 
Zusammenarbeit (GIZ)

World Bank-administered Multi-Donor Trust 
Fund (with the participation of the European 
Union, the United States, Switzerland, and 
Germany)
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bettercotton.org

better-cotton-initiative 

bettercottonorg

http://bettercotton.org
https://www.linkedin.com/company/better-cotton-initiative/
https://www.instagram.com/bettercottonorg/

